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ESSENTIALHEADLNES FOR MOBILE, INTERNET, AND SOCIAL MEDIA USE
ﬂ CHANGES TO DATA SOURCES FOR INTERNET USERS AND SOCIAL MEDIA USERS MEAN THAT VALUES ARE NOT COA BLE WITH PREVIOUS REPORTS ot

TOTAL MOBILE INTERNET ACTIVE SOCIAL
POPULATION CONNECTIONS USERS MEDIA USERS

34.69 76.89 65.80 60.00

MILLION MILLION MILLION MILLION

URBANISATION: vs. POPULATION: vs. POPULATION: vs. POPULATION:

76.3% 90.8% 77.7% 70.8%
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ESSENTIALHEADLNES FOR MOBILE, INTERNET, AND SOCIAL MEDIA USE
n CHANGES TO DATA SOURCES FOR INTERNET USERS AND SOCIAL MEDIA USERS MEAN THAT VALUES ARE NOT COA BLE WITH PREVIOUS REPORTS

TOTAL MOBILE INTERNET ACTIVE SOCIAL
POPULATION CONNECTIONS USERS MEDIA USERS

46.75 54.34 42.54 37.40

MILLION MILLION MILLION MILLION

URBANISATION: vs. POPULATION: vs. POPULATION: vs. POPULATION:

80.9% 116.2% 91.0% 80.0%
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PORTUGAL

ESSENTIALHEADUNES FOR MOBILE, INTERNET, AND SOCIAL MEDIA USE
& CHANGES TO DATA SOURCES FOR INTERNET USERS AND SOCIAL MEDIA USERS MEAN THAT VALUES ARE NOT COM BLE WITH PREVIOUS REPORTS PORTUGAL

TOTAL MOBILE INTERNET ACTIVE SOCIAL
POPULATION CONNECTIONS USERS MEDIA USERS

10.18 8.58 7.80

MILLION MILLION MILLION MILLION

URBANISATION: vs. POPULATION: vs. POPULATION: vs. POPULATION:

66.6% 155.1% 84.2% 76.6%
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ESSENTIAL HEADUNES FOR MOBILE, INTERNET, AND SOCIAL MEDIA USE [ ——=
A\ CHANGES TO DATA SOURCES FOR INTERNET USERS AND SOCIAL MEDIA USERS MEAN THAT VALUES ARE NOT CO BLE WITH PREVIOUS REPORTS Lot

TOTAL MOBILE INTERNET ACTIVE SOCIAL
POPULATION CONNECTIONS USERS MEDIA USERS

83.84 112.9 78.81 66.00

MILLION MILLION MILLION MILLION

URBANISATION: vs. POPULATION: vs. POPULATION: vs. POPULATION:

77.5% 134.7% 94.0% 78.7%
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THE AVERAGE DAILY TIME® THAT INTERNET USERS AGED 16 TO 64 SPEND ON DIFFERENT KINDS OF MEDIA AND DEVICES

JAN DAILY TIME SPENT ON MEDIﬂ C+

TURKEY

TIME SPENT USING THE TIME SPENT WATCHING TELEVISION TIME SPENT USING TIME SPENT READING PRESS MEDIA
INTERNET (ALL DEVICES) (BROADCAST AND STREAMING) SOCIAL MEDIA (ONLINE AND PHYSICAL PRINT)

7H 57M 3H 13M 2H 57M 1H 33M

TIME SPENT LISTENING TO TIME SPENT LISTENING TIME SPENT LISTENING TIME SPENT PLAYING VIDEO
MUSIC STREAMING SERVICES TO BROADCAST RADIO TO PODCASTS GAMES ON A GAMES CONSOLE

1H 35M
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DAILY TIME SPENT ON MEDIA B

THE AVERAGE DAILY TIME® THAT INTERNET USERS AGED 16 TO 64 SPEND ON DIFFERENT KINDS OF MEDIA AND DEVICES

SPAIN

TIME SPENT USING THE TIME SPENT WATCHING TELEVISION TIME SPENT USING TIME SPENT READING PRESS MEDIA
INTERNET (ALL DEVICES) (BROADCAST AND STREAMING) SOCIAL MEDIA (ONLINE AND PHYSICAL PRINT)
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DAILY TIME SPENT ON MEDIA "

THE AVERAGE DAILY TIME" THAT INTERNET USERS AGED 16 TO 64 SPEND ON DIFFERENT KINDS OF MEDIA AND DEVICES

PORTUGAL

TIME SPENT USING THE TIME SPENT WATCHING TELEVISION TIME SPENT USING TIME SPENT READING PRESS MEDIA
INTERNET (ALL DEVICES) (BROADCAST AND STREAMING) SOCIAL MEDIA (ONLINE AND PHYSICAL PRINT)

7H 20M 2H 18M OH 58M

TIME SPENT LISTENING TO TIME SPENT LISTENING TIME SPENT LISTENING TIME SPENT PLAYING VIDEO
MUSIC STREAMING SERVICES TO BROADCAST RADIO TO PODCASTS GAMES ON A GAMES CONSOLE
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DAILY TIME SPENT ON MEDIA

THE AVERAGE DAILY TIME* THAT INTERNET USERS AGED 16 TO 64 SPEND ON DIFFERENT KINDS OF MEDIA AND DEVICES |

GERMANY

TIME SPENT USING THE TIME SPENT WATCHING TELEVISION TIME SPENT USING TIME SPENT READING PRESS MEDIA
INTERNET (ALL DEVICES) (BROADCAST AND STREAMING) SOCIAL MEDIA (ONLINE AND PHYSICAL PRINT)

S5H 26M 3H 21M 1H 24M 1H 14M

TIME SPENT LISTENING TO TIME SPENT LISTENING TIME SPENT LISTENING TIME SPENT PLAYING VIDEO
MUSIC STREAMING SERVICES TO BROADCAST RADIO TO PODCASTS GAMES ON A GAMES CONSOLE
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SOCIAL MEDIA: ADVERTISING AUDIENCE PROFILE

SHARE OF THE AUDIENCE THAT MARKETERS CAN REACH WITH ADVERTS ON SOCIAL MEDIA BY AGE GROUP AND GENDER*

2.9%
1.5%

FEMALE MALE

13-17
YEARS OLD

o SOURCE: EXTR

20.3%

FEMALE MALE FEMALE MALE

18 - 24 25-34
YEARS OLD YEARS OLD

M *ADVISORIES:

FEMALE MALE FEMALE MALE FEMALE MALE

35 - 44 45 -54 55 -64
YEARS OLD YEARS OLD YEARS OLD
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SOCIAL MEDIA: ADVERTISING AUDIENCE PROFILE

SHARE OF THE AUDIENCE THAT MARKETERS CAN REACH WITH ADVERTS ON SOCIAL MEDIA BY AGE GROUP AND GENDER*

].7% 'I ‘3%

FEMALE MALE

13-17
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o SOURCE: EXTR
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SOCIAL MEDIA: ADVERTISING AUDIENCE PROFILE ©

SHARE OF THE AUDIENCE THAT MARKETERS CAN REACH WITH ADVERTS ON SOCIAL MEDIA BY AGE GROUP AND GENDER*

1.2%

FEMALE MALE

13-17
YEARS OLD

° SOURCE: EXTR ATION

g e
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18 - 24 25-34
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SOCIAL MEDIA: ADVERTISING AUDIENCE PROFILE

SHARE OF THE AUDIENCE THAT MARKETERS CAN REACH WITH ADVERTS ON SOCIAL MEDIA BY AGE GROUP AND GENDER*

2.2%

FEMALE MALE

13-17
YEARS OLD

° SOURCE: EXTRAPOLATION

148%

13.7%

FEMALE MALE FEMALE MALE

18 - 24 25-34
YEARS OLD YEARS OLD

*ADVISORIES:

GERMANY
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il GOOGLE SHOPPING: TOP QUERIES IN 2027‘07

THE MOST COMMON SHOPPING QUERIES THAT PEOPLE ENTERED INTO GOOGILE BETWEEN 0

1 # SEARCH QUERY INDEX

01 SAMSUNG

02 IPHONE

03 XIAOMI

04 TELEFON

05 TRENDYOL

06 HUAWEI

07  NIKE

08 OYUNCAK
KULAKLIK

BISIKLET

#it $# # % % SOURCE

Digital Literacy

21) NOTE

100
96
57
53
51
51
42
36
36

35

TABLET
BILGISAYAR
LAPTOP
IPHONE 11
REDMI 8
ADIDAS
HEPSIBURADA
REDMI NOTE 8
SPOR AYAKKABI
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#  SEARCH QUERY INDEX

32
31
30
27
27
26
25
24
22
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rll GOOGLE SHOPPING: TOP QUERIES IN 2020

THE MOST COMMON SHOPPING QUERIES THAT PEOPLE ENTERED INTO GOOGILE BETWEEN 01 JANUARY AND 31

1 # SEARCH QUERY INDEX #  SEARCH QUERY INDEX

01 AMAZON 100 MASCARILLAS

02 NIKE 63 PS4

03 SAMSUNG KK] EL CORTE INGLES
04 IPHONE 32 LEROY MERLIN

05 XIAOMI 32 DECATHLON

06 IKEA 28 NIKE AIR

07 CARREFOUR 27 HUAWEI

08 CORTEINGLES 26 NINTENDO SWITCH
09 ADIDAS 24 MEDIA MARKT

JORDAN 21 PG
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01

02
03
04
05
06
07
08
09

10

o SOURCE

GOOGLE SHOPPING: TOP QUERIES IN 2020

THE MOST COMMON SHOPPING QUERIES THAT PEOPLE ENTERED INTO GOOGLE BETWEEN 01 JANUARY AND 31 DECEMBER

SEARCH QUERY

WORTEN
IKEA

IPHONE
SAMSUNG
NIKE

OLX

ADIDAS
LEROY MERLIN
FNAC

PS4

#  SEARCH QUERY

11

12

CONTINENTE
DECATHLON
XIAOMI
HUAWEI
PISCINAS
AMAZON
BICICLETA
BRINQUEDOS
WISH

SPORT ZONE

I
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il GOOGLE SHOPPING: TOP QUERIES IN 2020

THE MOST COMMON SHOPPING QUERIES THAT PEOPLE ENTERED INTO GOOGILE BETWEEN O

GERMANY

& 1 # SEARCH QUERY INDEX #  SEARCH QUERY

01 NIKE 100 POOL

02 AMAZON 89 IPHONE 11

03 ADIDAS 45 NINTENDO SWITCH

04 EBAY 43 NIKE AIR FORCE

05 IKEA 32 ADVENTSKALENDER

06 LEGO 31 REAL

07 PS4 743 SATURN

08 SWITCH (o)) (o]
MEDIA MARKT NIKE SCHUHE
HUAWEI EBAY KLEINANZEIGEN
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MOST-USED SOCIAL MEDIA PLATFORMS C+

PERCENTAGE OF INTERMNET USERS AGED 16 TO 64 THAT HAS USED EACH PLATFORM IN THE PAST MONTH

TURKEY
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